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About MCM

Founded in 1984
International Headquarters in Los Angeles

China Headquartered in Beijing, Offices in Tianlin,
ChengDu, GuangZhou and Kunming.

Middle East headquarters in Doha,Qatar and
African Headquarters in Nairobi, Kenya

MCM has two joint-venture firms that provide
Design build landscape services and
digital interactive solutions respectively.

Over 2,000 Projects in 59 countries
300 projects in China since 1999

9 projects under construction in China
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MICHAEL C. MITCHELLEEZ 2 &k
MICHAEL C. MITCHELL, CEO
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The firm was founded by Michael C. Mitchell an internationally recognized destination, attraction and
leisure planner and designer. Mr. Mitchell has contributed to more than 2,000 projects in 59 countries
over this forty year career. Prior to forming MCM, Mr. Mitchell served as Senior Vice-President of the
highly successful Los Angeles Olympics, where he was responsible for the planning and support
operations of the Olympics. Among his responsibilities included overseeing the planning of the 56
Olympic venues and supervising the architectural departments venue planning.

He has served as a senior planning consultant to six other Olympic Games, four World Fairs, and has
worked with many of the largest leisure, entertainment and property development companies in the
world, as well as dozens of national and city governments throughout the world.
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Luneng Group Country Paradise Project
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resort, education, hi-tech agriculture
expo, agriculture theme park etc.
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| AGRICULTURE

‘SRR , EDUCATION
mesECO-HOTE THEME PARK

Ay
COUNTRY .
WALK MR
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HI-TECH AGRICULTURE
DEMONSTRATION

Hi-tech Agriculture Demonstration Zone
Agriculture Education Theme Park
Outdoor Agriculture Experience Center
Agrarian Eco-Hotel

Country Walk

Winery Demonstration Complex
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SHOPS & HOUSING
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BED & SUPPORT
BREAKFAST FACILITIES
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Local Village Shops with Housing
Above

Bed & Breakfast Program

Support Facilities for Area Community
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griculture
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Children’s Agriculture Experience Park
History of Chinese Agriculture Dark Ride
Live Bird Show

Hi-Tech Interactive Character Show
Agriculture Themed Rides & Attractions
Sightseeing Balloon Ride

ERHY RV FFh M%
BEifptRE TIFRUR A VSRS
HI-TECH AGRICULTURE SIGHTSEEING

INTERACTIVE THEMED BALLOON RIDE
CHARACTER RIDES &
SHOW ATTRACTION
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Community Supported Agriculture,

locally based economic model
of agriculture and food distribution.
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Agriculture Education Plan
Future Technology Plan
Countryside Revitalization Plan
Countryside Tourism Platform
New Agriculture Plan
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AGRICULTURE
EDUCATIONPLAN
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COUNTRYSIDE
REVITALIZATION PLAN
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COUNTRYSIDE
TOURISM PLATFORM
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NEW AGRICULTURE PLAN




Not only about food production

Agri-Education puan
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R
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Agriculture and the countryside are the foundations of Chinese civilization and knowledge.
Luneng will undertake a comprehensive agriculture education program.

Luneng will be a leading supporter for the United Nations Environmental Program (UNEP)
China Division, which is launching its China Youth Environmental Forum in 2016.

Luneng has adopted UNEP’s China Environmental Education Guidelines utilizing Agriculture
Education to inform children on how to live an environmentally sustainable life.
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Agriculture education will serve as the learning platform:

O Not only learning about production— also history, economics,
Here we art, and technology.

O Not only learning about species— also the geography of the

I e ar “ place origin and other humanistic knowledge.

O Notin a classroom— hands-on learning on the farm, workshop,

S s park, camping... edutainment and interactive content will be in
i‘-l-tu_ Rﬂk#ﬂgi—l—tﬂz included in every program.
1 N
e St =]

PARAPAZER | iICRANRAIB®ER :

DKW!QEEF’-——’E*F B, &5, S, RS
AR R —— R EE AR A SRR E
ARARRE——HE , (55, FE , Eit.... 85
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o All Age§
iversity

Focusing on children and teenagers

O Agriculture , handicraft experiential
education

O Agriculture theme park learning programs

O Scientific investigation & School Trips

0 Teenager farm camping programs

Other activities for parent-child

O Cooking, handicraft, art, sports, training etc

AT LFERIIHE

O RE, FLERRAHE

O RlEBAEKHFAEE

O RERTAHF

O XiLl8: FOFRIVHFTRESE

BN VRS NEE

O B2, FL, 2R, AFESMHET
HFZ 5K R AR AE TSI E
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Provide research and intern program for agriculture
universities and institutes.

Establish programs to encourage young farmers and
entrepreneurs to develop hi-tech ‘Green’ solutions

for China’s food production

O ‘ARKAEFHAREH RSB 5 ;
O SERFRRMENESS5ANMBALIRE .

PROJECT AREA

EXTRUDE 2 - ﬁ 7

URBAN REQUIREMENT

CENTRAL CORRIDOR

PROGRAM

sEmCity Librarcy

s Museum of Art

mmm Public Services
Admin. & Support

COVER

RELATION
SOQURRANDING AREA

RESULT
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Cooperative Farming Program to improve:rural
standard of living

Training on Improved Farming Techniques
Providing employment in project service sector
Improving rural housing

Offering ownership opportunities of service
facilities for visitors

Giving training for local innovation and

We Help the Comm
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How we

EIRIEFARERER, Rt E RSN TILFZEE S AHEBOSE & - O Tourism has become an important platform to integrate and enhance

EReET 2N, PASNRIFEERESHT, B, RIAEFsEM2ZNIRY,, sE the effect of rural development on most agriculture industries.
b1/ I8 N2 7 1F e AR O Luneng Country Paradise will achieve its best social and economic

B REE 2N 2 M iRlE, WESPHE, BE, S, XHUKRESESD impact by developing experiential tourism that integrates education,

757 TH FITZhEE - entertainment and local culture.
DU ER T I R ETH Bt i N E A I 8% O The major targeted market are families from major surrounding

urban areas.
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Online

IR SRR
EEtHEIRSS

BB, 8, K.
O SMINNME R~ smaMpssiaRIE R ;
O ST ES B Mo =IERY o SR RN,

Utilizing Luneng’s Food APP they can purchase high
quality food products: grain, oil, vegetables, fruits,
meat, chicken, eggs and aquatic products.

OHigh value-added products
OGrown and processed in ecological environment
with very strict quality assurance.
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Through Luneng’s APP, the consumer can see:
OThe process of production

OThe hi-tech facilities

OThe use of organic-fertilizer

O Learn to prevent pesticide through eco way
O Hi-Tech Quality Control System
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One of China’s most comprehensive ‘Green Agriculture’ Initiatives
Combines the best of Chinese Culture, Global Agricultural Science and
Governmental Policy to lead the way in building a premier ‘Green Lifestyle.’
Integrated Agriculture and Lifestyle System

Integrated Organic Food System — from Farm to Table

Agriculture Hi-Tech Business Incubator

A leading supporter for the United Nations Environmental Program (UNEP)
China Division education programs complete with Government Certificate
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‘Overall Programming for Luneng ‘COUNTRY PARADISE'
- Jiangjin, Chongging
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Location
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Jiangjin zone is located in Chongqing, the southwest of China. It is at the middle
key area of Yangtze river, east 105°49'—106°38’, north 28°28'—29°28'. It is called

the production homeland.

The project covers an area of 50000mu. The core area covers 5000mu. The site is
located in the middle of Yuhu highway and Chengyu railway which is near city

center of Chongqing and Jiangjin. The site is included in Jiangjin modern

agriculture park and part of core area has been planned.

| [ EimuEE



e EibIlk

e Existing Condition Analysis




P EZ A EE cnnct L —

Country Problems of China {2 b | o A j'?‘ Abﬁseof Fertilize"r. Soil Hardening

-

¢ c o S R | T
e BT T AL RS S




. R

. Design lllustration

EgeERLEMSFERINB 2 4129500008 , O X2 Chongqing Jiangjin Luneng country paradise covers 50000mu and the core area
4000w, is 4000mul.

EOXBEARXIGRAITX |, BEERRKFTREVRGEEE The core area is the launch area for the whole project.. The reception center
5. NOESFIEsEERPIOXINEE | (RBXOEREFER and smart exhibition center connect with outside. The culture museum,
BASEYIE. BRI RE |, (E&REHSCEX. commercial catering and featured hotel are all based on the local culture. The
LMEESEEATF |, SFEFELEE. ARFRIXE, , best place is selected to do the manor sample. And different types of the
mBEEENTTE. ToFBERXASAEED , EE manor are located based on the grades. Wedding center, farm entertainment
SHRIFRERSFT , EINEXiIREIY, ErEEtmBEigKac). facilities and experience programs are located to the south which achieves the
KREFFRIZES/NEERANEINE |, LUXRREAMAARE goal of agriculture entertainment, wetland sports and the manor communities.

IR, EMFEEL). ERHX=EERRIER.
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Master Plan

Reception sports complex
Traditional Hotels football field
Cultural Museum emergency center
Hi-tech Agriculture Center wetland

Residential Sample health center for the senior
Wetland Health
Care Area
Pasture Se-rich products restaurant

Core Area

Terrace Fishing base

Restaurant handcraft studio

1
2
3
4
5 Club waterfront commercial
6
7
8
9

10  Wedding Center honey studio
11  Hi-tech Entertainment Farm spirit cultural center

12 Greenhouse Tour Train little pub

- - - seasonal farmer market
Community 13  Residential Groups

ropewa
14 Health Center P Y

15  Commercial & Official Area
Services 16  Education Center/Private School Base & camp 4
& Logistics 17 Library
18  Food Producing Center

Mountain bike lane
climbing

Sport field

jogging race

] camp( tent, moter home)
19  Delivery Center

- art farm
20  climbing wall
. 21  slides
Agriculture 22
park

music farm

. o color vegetable farm
agriculture spining cup i
. color fruits farm
23 small mountain roller coaster .

. . catering
24 paradise of insects .
Agri Commercial & hotels
gri-
25  Feeding farm communication smart greenhouse

Pasture . . . Area :
26 milk producing studio agri-research center

Agri-communication center
27  mountain wedding church

28  wedding club

handcraft studio

student agri-class
29  waterfront catering

Wedding Area kitchen class
30  balloon wedding )
offical area
31  wedding inns
32  video studio theatre & hotel
Featured hotels 66  commercial
67  tour train station

68  Ecological hotel

69  waterfront belt park

70  Sculpture park
Waterfrontarea71  docks

72 waterfront commercial

73  bicycle track
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Functional Layout
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Core Area Rendering
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Manor Mode- Modest Manor

B (1.58)

REAM : 867 m' (—EH=2H)
(% : Gith133 m TR ;
EEHRN  BITHTEARTER ,
KM | WelEEE T AR,

Agricultural land: 867 m’

House land: 133 m’

Mode of operation: Self-
constructed private garden. It can

be entrusted to famers.
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Manor Mode-Small Manor

MEER (38E)

RAHE : 1800 m?
(5 : Githooom? , HEELM ;
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BES =R N

Agricultural land: 1800 m?
House land: 200 m?
Mode of operation: Self-

constructed or entr
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Manor Mode-Standard Manor

HREERERE ( 10 )

R —

:‘ ia t.i‘lll‘l?ﬂjmi.":-r-

REE : 6000 m?
{£5 : 200-600 m2EEiZ il
KRN HERE 1T sl
FEEREF

Agricultural land: 6000
Housing land: 200-600 m? land
for construction purposes
Mode of operation: sale ” S . e WD e
merchants, create the

industry.
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Manor Mode-Luxury Manor

S¥EKkE (1008 )

KA : 65000 m?
_ {¥%: 800-2000 m%EigFHith
ZERN - HERH | 1TEBR
K=k
Agricultural land: 65000 m?

Housing land:800-2000 m?
Mode of operation: sales
merchants, makes the high-

quality industry.
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. Manor Mode-Super Luxury Manor

HBSEER (300mLiL)

R : 194000 m2

1 1= : 2000-6000 m2FEi Rt
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Agricultural land: 194000 m?
Housing: 2000-6000 m? land for

~ construction purposes
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C
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*‘1‘1 Mode of operation: sales i
merchants, makes the high-

: guality industry
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Cangma Agricultural Community
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Project Location

Diagrams

To Jinan
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“ To Shanghai

Project Location .
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Major Cities .
Railways == =

Alrlines g g @

Major Highways [N
Highways

Vicinity Map

51

Beijing Q

Project Location @ .

~Qing Dap,Cﬁ'y‘,~

L R P



IR B iz
Project Description

Cangma is a 35 square kilometer agriculture destination community integrated into one of the

world’s largest blueberry farms. Our goal was to provide the local community with an
economically and environmentally sustainable model.

In Cangma we had to solve a series of rural, social, economic, agricultural, environmental

problems that are outside of the traditional focus of planners and architects.

Facility Program:

Agriculture

Blueberry Fields

Blueberry Research & Breeding Laboratory
Blueberry Greenhouses

Self-pick areas

Blueberry Processing Facilities

Lavender & Spice Fields

Spice Production Facilities

Tree Farm

Lifestyle Villages
Themed Food Village

Eco Restaurant

Art Gallery

Entertainment Village

4D Theater
Amusement Rides
Entertainment Plaza

Activities
Wedding Chapel
Photo Gardens
Snow Skiing
Horse Shows
Helicopter Rides
Hiking Trails
Camping

Hotel & Spa

Residential & Retirement Community
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Bird’s Eye View of Project
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Lifestyle Village
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Landscape Features
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Project Branding and Logos
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Ski Lodge
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Wedding Chapel
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Eco Restaurant
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Eco Restaurant
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Villa Views and Plans

Second Floor Plan First Floor Plan
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Farm To Table

¢
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Half of China’s population is rural. The government has made it a
priority to improve the lives of the rural residents. China can no
longer economically grow by continuing to move large numbers of
people to urban centers, as it will create an environmental disaster ,
as it will become a driving force in global warming.

What is innovative about the Cangma project is that agriculture
forms the base of the project planning and both the visitor and
residents experience. The planning program and site layout was
fully integrated into agricultural production.
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Amusements / Entertainment / Camping
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Cangma Agricultural Theme Park
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Cangma Agricultural Tourism District

EREH

Lavender Park
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Cangma Agricultural Tourism District
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Lavender Park-Commitment Castle
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Cangma Agricultural Tourism District
Lavender Park-Forest Cab
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Cangma Agricultural Tourism District
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McmigitEZIPA
MCM Group Mission and Design Team

MCM Group International

Los Angeles Team Leaders: (left-right) Tina Gu, Senior Designer; Daniel Shirk AlA, Senior Design Architect; Michael Mitchell Founder and CEO
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COFCO Agro-Ecology Valley
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COFCO Agro-Ecology Valley

Culture
+

Agro-tourism

Location: Beijing, China;
Description:

Ecology-oriented and two chains combined are the principle of the project. The Eco Valley has its soul

in eco development, representing five goals: healthy life, economical growth, resource efficiency, environmental-friendly,

eco and livable. High-end green and organic agriculture area is the most distinct attraction in the project. The Eco valley

also establishes restrict standards, reliable reputation, agri/leisure experiences, to-household distribution, and identified
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COFCO Agro-Ecology Valley
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Branded food industry park will represent COFCQ’s mission

and complete industrial chain. The Eco valley will establish

restrictive food security control system to supply healthy food

and to strengthen the COFCO brand. Its associated

facilities to life will create a good home idea of a harmonious

integration of human beings and the nature. The Eco Valley

will create good eco environment, endeavoring to improve
life quality and live values for celebrating happiness of life.

Through visitor experiences, Eco Valley will interpret the

sroup principles of “healthy and nutritious food,

natural and eco environment, and elegant and

high-quality lifestyle”, displaying the glamour of the Eco

Valley and COFCO group.
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COFCO Agro-Ecology Valley

LR 734 B

Current Situation of the Site
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Site Location : Beijing Fangshan

Site area : 17200 mu (B&iX2400 &)
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COFCO Agro-Ecology Valley
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PIRERRIESS
COFCO Agro-Ecology Valley

Tourist Center
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COFCO Agro-Ecology Valley

Museum
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COFCO Agro-Ecology Valley
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COFCO Agro-Ecology Valley

Hotel
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Tomato Girl Agriculture Theme Park
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Project Context
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Good traffic condition is an advantage of this project. It takes half an hour
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from Chongging. And 15 minutes from the airport.
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Site Analysis
SRR HT
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Redline

A. Green areas landuse is municipal
green land, any planning are requires
government approval, it should meets
residents public needs .

B . Orange area is tomato girl theme
park ticket area, all activities and
facilities need unified management.

C. The blue location is sports park area.
Among them, the green parts will be
kept forever, orange and blue zone will
tear down eight years later.
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Project Positioning
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Chongging’s most experiential

Family Leisure Spot and Training Base for Children.

Themed scenarios, mature branding and product line, hi tech supportea
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Theme Zone
FTEHX

omato girl’s

Tomato

Discovery tours
where inspiratior
is stimulated

Tech Field

Exploration

Garden ou the hearty

and a healthy
lifestyle .
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Theme Zone
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Character Design é /N
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Tomato girl

5 yrs. Old

Born in Shanxian County, Shandong

Who is a lovely hardworking girl,

Whose farm has the most tasty tomato product,
Who likes to travel around to be inspired to
make even tastier tomato product.

Fanfan the live tomato

Live tomato one can put into the pocket or even
on the head,

Who has the emotional power to changes its
color,

Whom tomato girl isn’t traveling anywhere
without,

Cause they are super good friends.

30 (M

s ed



A Entrance Plaza

1

2

3

Tomato Farm Entrance
Ticket & Service

Farm Market

B Tomato Farm

4
5
6
7

8

Tomato Classes
Tomato Workshop
Outdoor Class
Music Lawn

U pick

C Exploration Garden

9

10

11

12

13

EIf Valley

Agricultural Research Center

Spider Web Climbing Area

Tunnel Exploration

Maze

B2 Tomato Text Field

14

15

16

17

Tomato Text Field
Dream Leb
Colorful Forest

Woodland

E Public Park
a Main Entrance

b Guest Service
Center

c Parking

d Water Square

e Restroom
f wooden trestle
g Walkway

h Kids Play area
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Entrance Plaza
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Thematic
Sculpture
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Paving
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Flower beds
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Flower beds
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Landscape Plan
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F4MEfE Cookhouse

1EER Pegola
¥EZE Barrow

DIYFH4E DIY Planting

FY#EELE Ladder of Lawn

EZRES Stage Music

SR P

E SRR Fog Forest

XA Picking Entrance

SIS Landscape Wall

XERE Picking Classroom

SI¥IRE Animal Park

BEFE Interactive Screen

FEZLE Retail Car

i@k Picking Garden
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Landscape Plan
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11

== AR V4
BRIk
Maze

MREFIR

Tunnel Exploration

TR

Thematic Sculpture

it

Flower beds

WRMIZEE
Spider Web Climbing

prliEhveEa
HEXRENEESIEEHEESMN , XM
PMEESFTIE | 1BINT ZARRE, &R
iR MIRF ARG, B R — 175 #R
. Bka. iFx. FIT-BHNEEL
&, BEHEMBES)ENESIR
It , BEEEAFEARNZEEIRIE , AL
BiREE(INEEES.

The wall of the maze is made by dry straw
which brings interests for children.

Cave adventure is a unique experience for
children. It is so interesting for children to
experience the underground world. The
climbing castle includes not only children

programs but also adults climbing facilities.
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Landscape Plan
=W EE]

PAZF IV
Colorful
Forest

SRiEE
Green Wall

€=
| 0
VR Store
pkEsE

Observation
Deck

BIESLIOE
Dreamland

N
Main Road in
the park

PRliEveE2

RAERIFEX EFISLENTE |
ZiEtE | HEFMLUR SRR R
WX, BILAEZAIELAIGARSE
PHRERIVAYFE,

The Future Farmland contains
Dreamland, retails, Observation Deck,
High-tech Planting Experience Plaza,
Colorful Forest and Green Wall. All of
these are aiming to provide the best
experience for children to experience

the fun of agriculture with high-tech.
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Landscape Plan
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BLMERGX
High-tech Planting
Experience

BRI

Plaza

FBFR

Colorful Forest

1%

Stairs
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Parents could take their children to the
plaza and High-tech Planting Area to

experience agriculture.
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KRAUSE BERRY FARMS & ESTATE WINERY
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KRAUSE BERRY FARMS & ESTATE WINERY
MEXFEEESRRIZEE

A WORKING DESTINATION FARM SINCE 1974
Located in Langley, British Columbia, Canada
300,000 Annual Visitors

Site Area: 1400 mu

Experience U-Pick Berry Fields, 100 Branded Products, Market, Bakery, Estate Winery, Restaurants, Farm
Rides & Attractions, Petting Farm, Cooking School, Fresh Farm Delivery Boxes, Nature Art Classes, School
Tours, Corporate Events, Festival, Birthday Parties and much more

P KRAUSE

BERRY FARMS

P Since 1974

ESTATE WINERY

EEVRERR , I0T19745F

BT IIERAYEEHE LT & =R

F5300000/F=&

(53t 14008

SRXE , BMmETm &, S BEE BT KiIpskEE , BYKE , RITFER  BREEE , BRAZKNRE
FRATDFERSW , THERIRYSE.
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BERRY FABM
ESTATE WINERY

~Krause Berry Farm

Places to eat

Graze your way through our Bakery, pick up
'must have' essentials from the Market,

and enjoy a farm fresh cheese board,
roasted corn pizza, or our famous hot

waffle bar. Full menus under places to eat.

E 3!
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THE  SEIKIKF , TEER0REXE
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Pick/Fresh Berries

Read about the upick fields we
offer, and the types of berries we
grow. Our berry season has ended
for this year, but we offer frozen IQF
berries in the freezer section in the
Market year round

FEER
BREPEZMERIEXRE. BEARSE
NERZECKER , (BEMIZLEXIK
Bt R e,

Wolfgang at The Farmer's
Table Cooking School

Join Master Chef Wolfgang
at The Farmer's Table
Cooking School.

Passion, Inspiration & Fun

XREBFNREHE
RFDIONIK/RARERFAIRE
IR |

g, CIESXE !

Classes

Krause Berry Farms is
excited to welcome local
artists to the farm for
evening classes filled with
laughter, learning, and of
course, wine!
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WRERALEERE, MR,
BEEXOEE !




1KRAUSE S HER R

e Krause Berry Farm
Market The estate winery
A visit to our Market will delight your Saddle up in our family
senses!

friendly Estate
Winery, sample our award
winning berry wines

Tis the season...and the Market is now
a Winter Wonderland full of gift ideas,
pantry items and decor for the inside

and out.

5= B E

PREBAIRVET | EXRERED ! AP INREEE , R=E
HAMETELAFRE , ARESNEHT RIARINERE.

LS =HEIEID.

Fresh farm box Bakery

Enjoy 6 months (June 15 — Nov 25)
of seasonal farm fresh berries +
veggies. Boxes change each week

Our beautifully stocked
Market opens Mid May
and runs right through till

with the season Christmas.

REEER e ;
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BERRY FARMS

s Krause Farm Play Attractions
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BERRY FARMS

marcameKrause Play Area
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BERRY FARMS

- Krause Berry Farm

ESTATE WIN

Narrated tractor train rides at
Krause Berry Farms are on
weekends only.

Tickets are purchased from the
driver, located outside of the Fresh
Family Fun Field entrance.

Cost: $2.00 per person (cash only)
Rides go every 20-30 minutes,
leaving from outside the Fresh
Family Fun Field, through the berry
fields.
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BERRY FARMS

—==Krause Home Grown & Branded Products
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The Market...

A visit to our Market will delight all your senses! Open May right through to Christmas, the Market is stocked with hand
selected country themed gifts, decor items, and our own line of jams, jellies, preserves. We make our products on site in our

Farmhouse Harvest Kitchen, using fruits and vegetables grown right here on the farm. Currently we produce over 100 products from
what we grow.
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BERRY FARMS

smarcanas Krause Estate Award Winning Winery
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Become a Wine Club Member

Enjoy award winning wines in a gorgeous setting t
hat reflects the golden days of the

West. Feast on farm fresh foods such as

our roasted corn pizza, garden chili, and farm
bread with local cheese boards, while listening

to live music on the

weekends. Create long lasting

memories with loved ones, as you enjoy our
amazing wines & food in a warm atmosphere.
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Trail Boss Membership $50.00 per year.
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A KRAUSE FAX BB

s School Group Tours

We host all school tours from Wednesday to Friday. Fall tours include a narrated tractor ride to the pumpkin u-pick field where guests may
select a small to medium sized pumpkin. Visit the educational Fresh Family Fun Field with a cookie & juice.

Cost:$10.00 per person
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SOP (Standard Operating Procedures) Documents

Event Planning

iKRAUSEEiﬁlﬂE%
et Consulting Services
Internal Operations A=
Creating a Business Plan HEN ST R
Financial Planning 255 ALK
Mission Statement Slaped
Operational Planning %Eztu
Operational Management . EEEH
e ) IERIS
Administration Skills e/ A
Hiring/ Staffing BT A SR
Personal Management/HR =3l
Training Y
Delegating JZ?_:?? ~
Inventory WENEEER
SOP (Standard Operating Procedures) i
Bookkeeping
hin5ZE
Marketing & Retail mhe?
AMEUHhN=z =
Branding jil_L%Bﬁ)]ﬂf’"nn
/|
Add value products =t
Advertising 1T
Display HE
Product Ordering IWEIEERRER X
Sales

IR Y
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Weddings, family, corporate, government, dignitaries

SOP (Standard Operating Procedures) Documents 1‘5&@1@%@)’%31@
Intake Information WEEE DT
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Dialogue with clients & understanding needs and expectations E i
% g g PR IRSS

Delivering exactly what client requested S5O SR L 5 R R PR s T2k
Requisitioning areas and staff to meet specific requirements and 114

deadlines



4 Thank you!




