#2375 H£7H i OB OB R \Vol.37, No.7
201847 H GEOGRAPHICAL RESEARCH July, 2018

P S B M T BN 5 R A e P
— AL B R )

e, 2R e, A%
(L SRR R TR 1315 200062325 AP SHFERI 25, A SO,
5% 2100033, SEANTAEHRT 55 IHUFIE2% B , -1 200062)

T DAERA ™ 2 EE S JEa 3 i [ PR A FIVR BE DR YL AL T i) &= AR AR
i — X 3 — 4R = AN [R) B A 5 54 7 A 2 Do 2% 5 R FNIE 2R I, 3 ) = 1 Al b i 40l
5% PN AT 3 1T SNBSS TH T A AE I R WAL AR R (T A
PN BRI, BR T2 S AN BT 45 (W VR . ISR R s « i, i Qs b A
TEASA TV BEIR T A2 B0 AR SR 9y Bk, U R AE R 7 95 sh H1 i, iR =k 4
e I AR 2. HOR, g AR R SN R B A A S o, Foh BOR 2R
I TS SO 1AE 57 8 i G S i g M A Ve R AT R R 22 57, A SO
TR A W6 DL S BRI AT TR . B, B4 T VAN b A B A R A = ) 245
A RRAE B o — 2 BR E g IC R, B R v R TIT X SO AR B 2 7= b B T 9 M e A
FNAER I WA LA T3S A 2261053087

K : BIEAERE  2ERA P 4 T —2 Bk H 5 1

DOI: 10.11821/dlyj201807015

1 58§

AR B el ) 23 8] SR B ANAEAE T 05 Tol A i iR E S, TRl i 2 o =9 v HR
SRR T PO FE T S BT LG, AE R T b DR 24 el ) 25 ] 4 R SR IAS L
KA, WNE PN EE T AR R TN SR T AR AT AR AN IR 2 R R )
BRI AR SCBRIERH , Sl Tiy R 38 A 5 SO 8l el XA X e B
W AERE R R ST B, BARMA% L Eok U, E AR 260 & e b b XA RERK N
BIE SRS, (E B Ry SO Bl el X HLA B B R R EOR F PR 3, £
AR FF AL B = R IE A, Wndb 5t 798 20 AR X RN i %) M50 A1) 32 7] X 3l &
HLTR Y 225

KT RPN, DAE2EE M A AFAECT | AR RATEY . S 4™, %0
PUIMNG CSER A R R s BB P AR R A AU LB SR, B BRI 4%
(GPN) HLSIHE 0T, 2835 M B2 5 1 Ut ok >R FH 3 i oA 6 2P ) B HE ok i R A
BRI T LB P AR S AME AR B 2 B A H BhC R . R BRA PRSI T 4

s HEA: 2018-01-31; f&1THHA: 2018-05-14
HEWH: ERARRARESTH (41701180)
EERI: (48 (1983-), B, BIRGRLFHA, Woeht, W ES0m, F2NRZu MhF S i bR oY
E-mail: heliu2009cn@hotmail.com
EREE . w4 (1968-), B, TMah N, Bz, WA, FEAFREHI S LR T
E-mail: hxj369@nju.edu.cn
1447-1459 7



1448 o B WE 5T 7%

BRMMESE (GVC) HHIE, HREG T MBS0 2 [P Ak 222 i APE R BRIS AHT, #IA
FRBFIE ML T —ER” RRAA SIS TR A ERAR 7 SIS TCRE MBI ST i
AEERA PR R O AL T LA
RUEEHEEEMERIVERTT, Hr P AR R A AREAS s AL R i Ol RER 21, (H M 7 R ARG
BEEMIFR A RS SERIE AR ARG, AR, BOREZE 22 F U AR RER
R A BRAESE— A EARHS . D DE A AR, Al T DA st i s 4 BR A e R,
FEVSERES MO S L SOk BURFHS T 22 18] X b 52 S B B R Ry b B A AR
(local embeddedness). #Rifi, ST /= BERERY 70 A5 A2 77 56 R 19 R ERACAE f] Fb A2
AHES I . UEHIZ, 7R ATHEAR TSR B R L, ARSGE T i
BRI B (O — DX —2ERK)  AYS NI RR IR ™ I A2 A0 i
NFIAER ML S EHLERL, AT 4B R F )l SR 0 — 4 BR . 35 R AR AR R4

2 EIREFMEMR A TEEF~ L ERRIM T HN 55Dk

2.1 EREFME S G HNIBIL R EHTARHER

SBRA PR PSSR RS AE (GVC) . ERFMAE (GCC) A = R 25 F i
LA bR R S HESL , HAZ U W T8 A A 7 i 9 A 7 i A v 5 A [ 5
AN e A SRR, FFIE A BRI [ 1 A 7= R 2 AR Z_ o DL TR K2 2R A
B RIRA = MG IR REF U, ERA = 4R —Fp LA A 7= o Bl A 1 42
BRA LA BRI, MR ERA 7 A I N 2 2R N ALTT (power) | RS S UMEL
H (value chain) Fliix ATE (embeddedness) —ANJEA T, 4ERA: 7= P25 BOREFE 0 B G
e FRE s A R (R4 ) i A m el s A4 Mg rh
AT A B S ARG B 57 ShE AN TE SR HLE] ;. o dil R . SCIRSEZE R dnfa]
SEM P2 b TSR 5 b ey SEIR R R IR 7 X RS 5 1) & R 0

SERA P2 S B BP0 FE TR AR B R (M —IX I —2 Bk ) B9FMIE R 5t —
| e R A S v N e e 2 SNy 11115/ 1104 S e O 40 R | Al 1 L O = 1 N 5 N
HERR . BTERREATIRR, W5 A E A2t S /2% . HIBE P . HYL
FIFEEVESE S, TS TG0t B %) X PR ) o 4R/ r= W 4% B X P 25 P A
ST T M B 2 i) BE RN SCAk S 1) Cinstitutional and cultural turn) FE7E 5 R RFREE | i 32
AR A AR SRS B b S ] T S ORI X BRSO R A

JUAE R BRAE 7 N 48 B W B T AL, (AL A M T B R IR LR AT IE s %L
H B AR IAE & B T ooy ik 2h . LRkt . AA T, BlEMRS Fa 2
RIZMH, [FETET AR SALOCRFA R TR T 35, Brabrst S5
FHAIANIRE =i 4ERE (Granovetter) TACHZEEEAT M A BS & — Rt 68, HIIX 25
KIBIRSZAT B W4 Rkt a5/ sz, I8 HoE iR A (embeddedness) ®9, 7EA%
VRIS -, (A%F (Burt) ZRfat S ML B YR B R AL 1 AR S, X
OIS 2R ZI M 2 7 AR ST, AERP R SO Uiy GBI PR B AT AR
YEH, JUHSEXTT LURRBR S 3R], T 1 B 58 i R #5435 /R P,

T A Z 0T LAz i Aol M=\ SEFE QT RE 1, — T Tl T 7 3 B A 2 )
LN HAE AR T Ll R LR, JEHIEIREEAR ) Tl sk et AR (tacit knowl-
edge) TEA R T B AR AL AR ) S R 28 v, 55 5 2 RN 5 R4 (R ~F- 173 78 25 o o 2 )
@ H—J5 T, O BIFIT & B2 2R T AT UME SRR B LR AMA AL T




73 il B 45 Pl SERFI T A 5 AR 7 I 2 B 1449

AR T AR A TEA R T RS R GEA) B, TR A A5 A A Sl
L Az e B . 55 RR R AT ORI T R, AT s 1 R4 A G155 4
BREEA o HIOTIR AR BEIE T LIRS T B0 T UL s MR R A, 1%
Geyl X BEE T s P Ay O ZS RIS, MR IE o, R R A e 4
WM T B A5 0], T2 DA A AURIAR IE A 2R R A D SR IE AT AL, R, 7™
A ARREAIE BT AR T A b B =S Al T — AR R ARG R M 72, X
itk et A TFER AR AL AL A R R BRI I 2 e JE 22 4 T

R [ e I o = A el L0 2 9 20 TN OB N7 R A W s e TR S G ) P2 3 &
AP T A JUARRGIE ), B A B RS I 7 R SE R S AR SE R 535
HEPEFEIN Ty, BRA = M2 A — A 2R BRAEAE T i 73 S TR 5 [ 28 w7 il A (A 7 o
R HAE, T2 T /Ml RLURAT N AR (R . Al 28) fE ik A 7= 2%
FRIA S, Hi, ARSCHRIPFTER RIFAR AR T 2 BRAE 7 R 48 SRR [ Al 26
5 LA XA UL S B Atk s OFTE LA R R BR T BRpE 4, T2 M
T —2BRE B AR R e A AV AEA [ 23 8] RO B A TR RE LA EAR
2.2 BIEF A R RF R R IR A T W R S TR

TEASRACI I, PV AR FEE AL [RI 32 207 AL AR5 Ayt i 3L FIAE AT, 1% ik
BEHNEAE HT A 245 A IECRIAR IE U ZUC R, A58 L X S P i3 b 5C R AR
P AERER AN R, BAEST s iy ARG L T . AL L g d
Bz RS ER) TASEATTE™ . B 1R T Al s MR A B C R
Hrdsghi iy, SNiEes . ARG L X (SR LIX) GRS, i
AR AT MATEE R L XIS AN SRR N A (EARER IS, o~ FIRTH 2=
A o FAB DU AR SN EE AT ASCBRRY , RV AR T HAWR SN e, I A A (e,
BT LB B g AN BE S W AR 97 sl i g . ARG | W ST . S AR A5 T
XEEHMREEHE AR T R AL AL S I OC & , an, Ab 0 g % ] o 7l g
AV EAERPE SRR o AT S e A E A S 45 M R RURE A9 70 A P AR G-l Jre 3
VAR5 AR BRI R 351

NI B MHXH

RIRSHA HER g7

>

St ey ;

[ BN
TE: AL Nachum S5 (i Ik /M RS B A A 31U
BIL B b DU R 7 b e ) M

Fig. 1 External linakges of industrial cluster with perspective of new industrial district
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Fig. 8 Summary of external linkages of creative clusters in Shanghai
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Local embeddedness and global production network of industrial
clusters: Case study of the cultural creative districts in Shanghai

HE Jinliao™*, HUANG Xianjin®, Sl Yuefang®
(1. Institute of Urban Development and Research, Shanghai 200062, China; 2. Research Center of Human
Geography, Nanjing University, Nanjing 210093, China; 3. School of Urban & Regional Science, East China
Normal University, Shanghai 200062, China)

Abstract: The recent emergence of creative industries in Shanghai received much attention
from policy and urban studies. Previous literature concentrated primarily on local cluster policy
and the association with urban regeneration, while the embeddedness to what extent creative
clusters in Shanghai are linked with different geographical levels of market has yet been fully
understood. This paper aims to examine the structure of economic linkages of highly
agglomerated creative clusters in Shanghai from the perspective of global production networks
(GPNs) theory. By GPNSs, both local and non-local forces are taken into account through an
examination of the value-chains of production and consumption, namely labor market, external
supply of intermediate inputs, customers, firms, and collaborators. Results show that the
creative clusters in Shanghai are globally embedded into multi-scale markets. First, there is an
evident tendency towards localization in every branch of linkages, especially in the labor
market and external supply sides. Whereas, the international interactions are strongly observed
in the consumption and collaboration sides, such as culture media and R&D industries. In
addition, foreign collaboration in the operation of the creative economy in Shanghai is
particularly significant because of their interdependent and complimentary relationship. This
study also provides an important reference to reveal the mechanism of the formation of GPNs
and local embeddedness of creative clusters in the metropolitan areas of China.

Keywords: creative industry clusters; global production networks; local- global interaction;
Shanghai



